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SETTING THE SCENE: Sustainable Mobility and 
Tourism Trends:  EU Policies – Market Behavior
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Sustainable Mobility and Tourism: 
Policy Trends: EU – Regional 
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6 COMMISSION PRIORITIES 2019-2024

EUROPEAN 
GREEN DEAL 

DIGITAL AGE

THE TWINING 
TRANSITION

Europe to lead the transition to a 
healthy planet and a new digital 

world. 
This twin challenge of a green and 

digital transformation has to go hand-
in-hand. 



WHAT IS THE GREEN DEAL?

‘The European 

Green Deal is our 

new growth 

strategy – for a 

growth that gives 

back more than it 

takes 

away” President 

Ursula von der 
Leyen. 



GREEN DEAL: sustainable, smart mobility and tourism 

• First European ‘Climate Law à ensure all EU policies contribute to the climate neutrality 
objective and that all sectors play their part 

• The Commission will adopt a strategy for sustainable and smart mobility in 2020 à to 
ensure transports climate neutrality for 2050 

Tourism? Not specifically mentioned but:

• Green Deal will accelerate transition needed in all sector à Tourism is already in transition

• Get tourism aligned to the Green Deal à or neutrality for 2050 may be under risk 

• Circular economy applies to all sectors à embedding sustainable consumption and 

productions, plastic reduction in tourism industry and destinations

• Consumer patterns à sustainability consciousness 

• Regional tourism strategies à driving sustainability in the tourism value chain



What is the DIGITAL AGE ? 
To ensure that Europe fully grasps the potential of the digital age and 

strengthens its industry and innovation capacity



SUPPORTING THE GREEN TRANSITION

• Launch a new EU industrial strategy
• Boost the EU’s ability to predict and manage

environmental disasters
• Support the circular economy
• Launch a circular electronics initiative
• Make data centres and ICT infrastructures climate-

neutral by 2030
• Take advantage of Artificial Intelligence, 5G, cloud

and edge computing, and the Internet of Things
• Support automated and connected transport

DIGITAL AGE: sustainable, smart mobility and tourism 

NEW OPPORTUNITIES FOR BUSINESSES IN A 
DIGITALISED SOCIETY

• Access to high-quality industrial data
• Better framework for doing business online
• Competition rules fit for purpose
• Investing in people and infrastructure
• Supporting SMEs to use Artificial Intelligence



Regional (tourism) Focus: the Green Deal and Digital Age 

PRIORITY! 

à SAFE and RESSILIENT DESTINATIONS and INDUSTRY: Mitigating effects and building recovery of COVID-19 outbrek

BUT! 

à Nothing changes: NECSTouR 5S are at the service of this  recovery plan and include and of the twining transition

à More than before: The integration of smart and sustainable mobility essential for the transition of the destinations 

Transportation is also important in the movement 
of tourists within a destination, as “[t]he location,  
capacity, efficiency and connectivity of transport 

can therefore play a significant role in how a 
destination develops, significantly influencing the 
mobility of visitors and the connectivity of tourist 
experiences within destinations” (International 

Transport Forum, 2015, pg5).



KEEP AN EYE ON

NEW ERDF (5 thematic priorites) 
Policy Objective 3: a more Connected Europe -
Mobility, regional innovation and connectivity
• Improving access to cross-border mobility;
• Digitalisation and decarbonisation of transport 

(road);
• Promoting sustainable multimodal mobility;
• Possible synergies with PO5
• Improving access to TEN-T network

Ø A communication on tourism next to guidelines “by mode of transport” to be released 
by the EC by mid-May. 

Ø COVID-19 EU Recovery Plan  (include tourism): investments will also target green and 
digital transition

Horizon Europe - strategic planning
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Sustainability and Climate 
Change awareness 



Globally, people acknowledge climate change 
and humans’ responsibility for it
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EIB surveys 2018 & 2019

Q3 In your opinion, is each of the following statements concerning climate change true or false?
Summary of True

USA China Europe
A B C

Unweighted basis 1000 1000 28088
100% 100% 100%

Climate change has had an impact on every ocean and 
every continent over the past few decades 78% 92% 92%

Even if greenhouse gases emissions cease, their 
consequences will continue to be felt for centuries 73% 85% 83%

Humans and human activity are the main cause of 
climate change 69% 90% 84%
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EIB surveys 2018 & 2019

Q5 To what extent, if at all, do you think your own behaviour can make a difference in tackling climate change?

USA China Europe
A B C

Unweighted basis 1000 1000 28088
100% 100% 100%

"Can make a difference" 65% 72% 69%

"Will make little difference or not at all" 35% 28% 31%

Globally, people feel that own behaviour can make 
the difference when tackling CC



EU China USA

% % %
Which of the following climate-friendly actions are you planning to start, or 
willing to continue in the next 12 months?

Basis 23164 1005 1000

Recycle / sort my waste whenever possible 66% 52% 60%
Reduce the amount of waste I produce 48% 48% 47%

Buy local and seasonal food whenever possible 47% 35% 40%
Use less electricity 39% 27% 44%

Stop purchasing products made from plastic 35% 32% 25%
Use public transport (more often, instead of car) 30% 60% 17%

Consume less in general 30% 22% 37%
Use my bike (more often, instead of car) 25% 44% 14%

Use green energy (e.g., green tariff from your electricity provider) 22% 49% 16%
Travel less often by plane 11% 15% 15%

None of these 3% 1% 7%
There is no climate change at all. 1% 0% 5%

Don't know 3% 2% 4%
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EIB surveys 2018 & 2019

Globally, many are considering a more sustainable 
behaviour in the future, also regarding travel …
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https://www.ipsos.com/sites/default/files/ct/news/documents/2020-04/earth-day-2020-ipsos.pdf

Even in the middle of the COVID-19 crisis the problem 
of CC is not forgotten …
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… not even in the countries hit hardest by COVID-19

https://www.ipsos.com/sites/default/files/ct/news/documents/2020-04/earth-day-2020-ipsos.pdf
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Sustainable travel attitudes 
and behaviour



Basis: Air travellers last 12 months on holiday or short holiday trips of the German-speaking population 14-75 years 
Source: RA 2020

Flygskam: Most people have a somewhat 
bad conscience about flying

27%
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27% Zero shame

73% more or less flight shame

You said you've traveled by plane in the last 12 
months. Did you have a bad conscience about the 

climate impact of such air travel?
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Basis: holiday trips (5 days or more), figures in %, "car" incl. caravan and camper van/ minibus; 
German population aged 14 and over in Germany (until 1990 only West Germans, from 2010 incl. German-speaking foreigners) 
Source: RA 2020

Means of transport for long holiday trips: 
Air travel at record level 
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BEHAVIOUR**

Basis: * holiday travellers or ** holiday trips (5+ days) in the German-speaking population 14+ years
Source: RA 2020

Sustainability in holiday travel: No Greta effect! 
The gap between attitude and behaviour remains

61%

My holiday should be as 
socially compatible and/or 
environmentally friendly as 

possible.

57%

6%

6%

3%

2%

special sustainability label  
of the accommodation or 

the tour operator 

Carbon offsetting for 
transport or stay

ATTITUDE*
January 2020

January 
2019

2019

2018

2019

2018
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3%
6%

23%

11%

19%

40%

Carbon offsetting Eco-labels sustainable decision

All holiday trips … to SE/NO/FI

BEHAVIOUR

Basis: holiday trips (5+ days) in the German-speaking population 14+ years
Source: RA 2020

Destinations with a more sustainable offer 
trigger a more sustainable behaviour
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Question: „Now, we talk about sustainable holidays. Which of these possibilities or offers did you use during your main holiday trip 2019?“
Basis: Main holiday trips 2019 (= most important trip 5+ days) of the German-speaking population aged 14 or over
Source: RA 2020, Module Sustainable Travel 

Sustainable behaviour at the destination: 
What‘s easy to do and what fits with the holiday

36%

25%

24%

20%

20%

19%

17%

16%

16%

11%

Walking and cycling at the destination

Pay attention to waste avoidance

Buy regional products & souvenirs

Use bus and train at the destination

Get to know regional cultures & traditions

Avoid overcrowded places

Choose a nearby destination

Travel outside the main season

Choose accommodation with local operator

Organic food & drinks
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Conclusion
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1. Most people acknowledge climate change and humans’ 
responsibility for it

2. Many are considering a more sustainable behaviour in the 
future, also regarding travel …

3. Even in the middle of the COVID-19 crisis the problem of CC is 
not forgotten …

4. In holiday travel there is still a big gap of sustainable attitude 
and sustainable behavior

5. Destinations that have a more sustainable offer attract tourists 
that travel more sustainably

6. The measures of CD fit with what the travellers have in mind 
when thinking about sustainable behaviour at the destination



Thank you!

Sandra de Puig
NECSTouR 
Head of Policy and Knowledge

sandra.depuig@necstour.eu
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